
The conversion rate for SEO is 14.6%, dwarfing the 1.7% conversion rate for other traditional outbound methods. 
Prep for the post-COVID-19 world by working on your website’s content and improving your searchability now. Improve SEO

Post more valuable  
blogs (circa 750- 

2,000 words)

Work in print  
industry keywords  
into website copy

Tweak page meta titles 
/descriptions and alt tags  

on images

Add more inbound  
links by linking back  

to your website on local  
directories/search sites

Optimise your ‘Google My 
Business’ account

Submit a sitemap  
to search engines

Use robot TXT to tell search 
engines what web pages to 
index and what to ignore

Step 03. Marketing
In the same way you need to adjust your sales strategy, your  
marketing efforts must also reflect the differences in the print  
market amidst COVID-19. £

Use interactive content  
to drive engagement. 

• Quizzes 

• Polls 

• 360-degree videos

NOW IS THE TIME
INTERACT AND 
BOOST PRESENCE

Successful businesses are starting to fuse e-commerce 
and social media to make social commerce the norm. 
The best way to do this is to start offering Web-to-Print 
services and advertise this via paid social media ads, 
shoppable stories and regular posts. 

A great deal of marketing and sales in the print industry relies 
on word of mouth. Now’s the time to establish yourself as a 
helpful brand. As well as payment plans, start offering free 
resources, guides and support via email communications and 
social media. Delivering a free webinar focusing on ways to 
sell through the COVID-19 pandemic using print marketing is a 
fantastic starting point. Or a ‘getting to know you’ virtual call 
is an innovative way to start the conversation now and replace 
the gaping hole left by the cancellation of networking events. 

Video streaming is on the up too. Posting valuable content via 
video marketing is an innovative way to connect with future 
prospects, put a face to the brand and stay relevant during 
this quieter time. 

Reaching out to existing customers

Create a social commerce presence

Print industry  
crisis management 
An essential checklist on how to effectively handle 
the challenges of COVID-19 over the next 90 days


